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  Motivation/Project History

  Conception


Outline 


  Realisation

  Outlook


Source: KB Media/Ausstellungsgestaltung Die Werft
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Source: Deutsches Museum


The Deutsches Museum

  One of the most renowned technical and science museums worldwide

  Close to 1 Million visitors in 2008
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Source: Deutsches Museum


Astronomy exhibition 

  Exhibition space: 1100 square meters

  Classical astronomy: From our solar systems out to 

the objects in the distant Universe

  Planetarium shows 

  Up to then: no defined space for cosmology
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Start phase

  100 sqm space available

  First meeting on 27 October 2009

  Definition on project scale

  Decision on co-operation with professional exhibition partner

  Financial planning and decision by 7 January 2009

  Kick-off meeting on 4 February 2009
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General conception

  Theme and title: “The evolution of the Universe”

  Basic layout of the room

  Decision on “hands-on”-exhibits

  “Universe cinema” central attraction

  Integration of exhibits provided by the 

Deutsches Museum
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Material Collection
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  Start: April 2009

  First layout plans by the Werft in May 2009


Realisation Phase


Source: Die Werft
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Hands-on-exhibits


Source: Die Werft
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Project plan
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Impressions of the construction site I
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Impressions of the construction site II
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Tour through the exhibition


Source: Deutsches Museum
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Detailed views


Sources: KB Media/Die Werft/
Deutsches Museum
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  Statement by Deutsches Museum for a permanent exhibition 
space


  Marketing/advertising in and outside the building

  Active use of the exhibition space

–  Schools


–  Visiting research groups

–  Press Conferences

–  Receptions


Outlook 
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Contact:

barbara.wankerl@universe-cluster.de

www.universe-cluster.de



